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The Economic Realities of Public Stadium Subsidies: A Case Study of New Highmark Stadium
	The New Highmark Stadium in Orchard Park, New York, home of the Buffalo Bills, is subject to a record public subsidy of $850 million out of an estimated overall cost of 2.1 billion (Phillips, 2024). Though supporters maintain that such investment is needed to keep the franchise, the economics behind such huge taxpayer support is hotly debated.
	An increased number of jobs is perhaps one of the central advantages promoted by advocates, indicating the influx of temporary union workers to construct the plant (Wihbey, 2024). The full-time jobs that the stadium will then generate, however, are largely seasonal and low-paying jobs, and they will do very little to contribute to the overall economic growth. Moreover, any evident economic growth is heavily counteracted by the substitution effect. This is because, according to economists, in cases where residents invest in sports tickets or gourmet offerings at stadiums, they are generally reallocating discretionary earnings that would have been used at neighborhood restaurants or theaters (Fikri, 2022). Consequently, the stadium as such does not generate new wealth in the area; it simply lends to the already existing entertainment spending in the local economy.
	The location of the facility makes the economic argument even more tainted. Selling stadiums is usually based on the thought that it will re-energize a city, stabilizing the core areas and sparking business growth. The New Highmark Stadium is however, located in the suburbs, with wide surface parking lots that are tailgating facilities, as opposed to a grid based urban construction. This closed configuration restricts the availability of other surface businesses, which may otherwise capitalize on pedestrian traffic to support other resurgence within the community (Bunn, 2024).
	Lastly, despite the fact that an NFL franchise permanently provides Western New York with a cultural asset, the economic benefits are so low as to make the investment by the people in terms of economic verses not worthwhile. The limitation of the substitution effect itself and the doubt that rejuvenation of the city will occur means that the cost of the taxation upfront of taxpayers amounting to $850 million is a complete waste-of-time money with no measurable financial rewards.


References
Bunn, C. (2024, February 13). Taxpayers shoulder a heavy burden for sports stadium subsidies. Tax Foundation. https://taxfoundation.org/blog/sports-stadium-subsidies-taxpayers/
Fikri, K. (2022, January 15). Cities should not pay for new stadiums. Michigan Journal of Economics. https://sites.lsa.umich.edu/mje/2022/01/15/cities-should-not-pay-for-new-stadiums/
Phillips, Z. (2024, April 8). Gilbane/Turner JV tops out $2.1B Buffalo Bills stadium. Construction Dive. https://www.constructiondive.com/news/buffalo-bills-stadium-top-out/744701/
Wihbey, J. (2024, January 29). Public funding for sports stadiums: A primer and research roundup. The Journalist’s Resource. https://journalistsresource.org/economics/sports-stadium-public-financing/


1                 The Economic Realities of Public Stadium Subsidies: A Case Study of New Highmark  Stadium     Name of Author   Instructor Name   Institutional Affiliation   Course Code and Number   Date of Submission      

